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Texas has been the leading state in watermelon
acreage harvested since 1929. Watermelons are grown
on more acres in the State than any other vegetable
for the fresh market. Approximately 128,000 acres
were planted in Texas during 1958. It ranks twentythird in yield per acre. The average Texas yield was
64 percent of the national yield. Texas is second in
the total pounds produced.
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The Charleston Gray variety, which was intro·
duced in the Rio Grande Plain in 1955, has replaced
the Black Diamond as the predominant variety in
that area. About 36,300 acres, or 28 percent of the
total Texas acreage, were planted in the Rio Grande
Plain. Blackstone is a new variety which was introduced recently.
The farm value of the Texas watermelon crop
reached a high of 9.3 million dollars in 1944. Watermelons have brought Texas farmers a gross cash
income of more than $4,000,000 in 13 out of the past
15 years. This amount can be increased by devoting
more attention to preferred varieties, planting dates,
quality melons and distribution areas.
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For profitable watermelon marketing practices
to be effective, producers in many areas have found
it necessary to form a production-marketing organization. Through such an organization growers can:
• Agree on the varieties and cultural practices.
• Plan maturity dates to conflict as little as
possible with other competing areas.
• Offer only good-quality melons for sale.
• Develop a local news service for buyers. Since
truckers are the purchasers of a large volume
of melons, make it convenient for them to
purchase your melons by:
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Providing advance information as to variety, volume and maturity date.
• Making loading and grading facilities
available.
• Making weighing facilities available.
• Acquainting the trucker with service fa.
cilities available, such as eating and lodging establishments.

• Check with local hotels, cafes and other eating establishments about featuring melons
during the season.

For further information see Progress Report
2058, "Marketing Watermelons on the Rio
Grande Plain."
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