








For profitable watermelon marketing practices 
to be effective, producers in many areas have found 
it necessary to form a production-marketing organ­
ization. Through such an organization growers can: 

• Agree on the varieties and cultural practices. 
• Plan maturity dates to conflict as little as 

possible with other competing areas. 
• Offer only good-quality melons for sale. 
• Develop a local news service for buyers. Since 

truckers are the purchasers of a large volume 
of melons, make it convenient for them to 
purchase your melons by: 

e Providing advance information as to va­
riety, volume and maturity date. 

• Making loading and grading facilities 
available. 

• Making weighing facilities available. 
• Acquainting the trucker with service fa. 

cilities available, such as eating and lodg­
ing establishments. 

• Check with local hotels, cafes and other eat­
ing establishments about featuring melons 
during the season. 

For further information see Progress Report 
2058, "Marketing Watermelons on the Rio 
Grande Plain." 
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